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Introduction
Business intelligence and computer technology have taken business operations many steps ahead from how the same businesses functioned in the past couple of decades. Years ago, discussing financial matters, efficiency, marketing and advertisements took the traditional storehouse approach. The outcome of all these procedures was dreary in comparison to how it currently is. Today, businesses stand better chances to reach their set objectives within targeted timeframes. Many companies are operating virtually because of the immense contributions put in place by modern technology. Business intelligence itself is a disciple of what computer technology can do. This paper presents ways by which businesses can benefit from technology systems. Technology systems such as well-managed database, BI, the internet and wireless technology bear the biggest gravity for future business activities.
How Businesses Can Benefit from a Well-Managed Database
A well-managed database is the core of efficient storage of all the information systems of an organization that builds a positive reputation. In this case, the advantage is based in support of a well-managed database. This means the organizational management must triumph in its administration processes in ensuring that the company’s data is safe. Businesses benefit in their reputation when their clients’ data, financial information and all contemporary organizational transactions are put together in a unified, safe system. Stergiou et al. (2018) posit that the more integrated the organizational database is, the higher the chances of the organization expanding in its management and market growth. In cases of lawsuits or reviews, a well-managed database is utilized to provide timely needed review and control efficiency roadmap.
Organizations with well-managed database systems are at better places in decision making. Most frequently, organizations are confronted with challenges from all domains, including cyber insecurity or data hacking, market competition, product value depreciation and leadership structural challenges. As they navigate for more prosperous futuristic goals and practices, insights on commendable solutions are stored in well-managed databases. Critical decisions such as change intervention, partnerships and equity sell-off of shares are among the biggest tough choices that management has to deal with. Peters et al. (2016) posit that the best benchmarks for the same decisions are drawn from well-managed databases. In summary, a well-managed database builds an intelligence hub for the growth of the organization.
How Businesses Benefit from Business Intelligence, BI
Business intelligence gives a business a holistic view of its operations. It unites systems of operations in a manner that makes it easier to compare progress results with previous ones or with other competitors. This makes the projection of goals and objectives broader depending on the perceived previous results. For instance, business intelligence uses dashboard interpretation of data into comprehensible units that an organization can analyze before venturing into more future investments. A company such as Chinese’ Lenovo used business intelligence metrics to know which features were mostly desired by computer users for efficiency. By engaging the organization with graphical analysis of application systems that had worked before or elsewhere, Lenovo managed to integrate its creation of new laptops with other software from Microsoft Corporation. The two companies gained generously from the holistic view of system integration.
Businesses can gain from using business intelligence tools as the BI tools have shown to improve customer experience in organizations that use the system. Bele (2019) discusses that the BI systems can interpret consumer characteristics in a standardized manner that allows the organization to center its services as needed by the customers. A simpler company example is how Wal-Mart and Target kicked K-Mart out of the retail service market. The two retail corporations, Wal-Mart and Target, specialized their operations to uniquely serve their customers. Whereas Wal-Mart exploited the countryside towns in situating their businesses, Target uniquely specialized in a culture of affordable fashion. These two specializations tapped into their customer satisfaction, leaving no option for anyone to go shop at K-Mart.  K-mart did not strategize its operations; customers were left without option but to shift purchases to Wal-Mart and Target. The customer experiences for the two corporations have never failed since the inception of business intelligence metrics.
Techniques that Businesses Can Use to Benefit from the Internet
Businesses can use the internet to provided training programs to motivate and improve their employee’s efficiency.  Researchers and educational gurus have agreed through works compiled by Khan (2017) that the internet allows workers to be all-time informed and upon proper deliberation, the internet can prove useful to businesses in multiple ways.  The internet is filled with many business research programs and tutorial courses that aid departments such as human resources in equipping their workforce with timely competency guidance and skills. Organizations that are driven by innovation view internet-based tutorial programs as motivating factors both socially and professionally for the employees (Olszak, 2016). Most relatively, the practice sums up to providing efficiency in skills-building as well as psychosocial inspiration for the organization’s staff.
The internet provides informative case solutions that can prove vital to business decision making. For instance, by reading the pharmaceutical giant company Johnson and Johnson case study on the internet, a similar organization that struggles in its strategies in India or Nigeria can learn how to strategically penetrate the competitive forces that Johnson and Johnson used to rise to being among the top global pharmaceutical corporations. The Internet gives business users experimented methods and outlines of solving business-related problems in a mode that takes the business steps ahead, as shown by Stergiou et al. (2018).
How Businesses can Benefit from Using Wireless Technology
Businesses can decentralize their operations virtually through wireless technology. Wireless technology is simply known as Wi-Fi in computer terminologies. Individual businesses can, therefore, conduct virtual transactions with other members in different regions efficiently due to the available wireless networks. For instance, Japanese corporation Komatsu can connect with its United States partners easily through videoconferencing thanks to wireless technology, as described by Lala, Lindgren & Prasad (2019). In other instances, the visual exchange through videoconferencing builds trust and accountability among members located in different geographical regions.
Using wireless technology to run a business is more cost-effective than operating without it. By comparison, a business that uses office messengers to deliver information from one end of the town to the other wastes a lot of time and resources that is easily saved by a similar business that connects to clients through the wireless technology.  This efficiency comes with additional advantages as it allows the organizational members to operate even away from offices. Wireless technology assists organizations to keep track on large data. It also assists businesses to know how different their services are from their rivals. Last but not least, wireless technology improves efficiency in the storage of a company’s data. As discussed by Veselinova & Samonikov (2018) and also Wixom & Watson (2010), the internet and wireless technology respectively play intertwined positive roles that organizations require to advance and achieve efficiency in their operations.
Conclusion
Businesses require advanced technology systems to create better value for themselves and to ensure optimal performance. Better yet, there is a need for an appropriate leadership style that is bold enough to view technology changes as opportunities and not as conflict. The results from using information technology systems have helped businesses in achieving efficiency in decision-making. Business staff continue to learn from the internet-provided courses and tutorials and cost-effectiveness and these are the benefits of using technology systems. By properly managing the business database, strategically applying business intelligence tools and integrating internet services to using wireless technology, the business achieves most of its goals and objectives efficiently than a business that does not.
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